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WHAT’S GOING ON WITH CLIMATE CHANGE?
Bottles – represent the problem

Two million plastic beverage bottles, the number used in the US every five minutes.

Use of depleting natural resources

Unhealthy air, water, earth, food

Global Warming 

Messing with Mother Nature is suicidal – It’s not nice to fool Mother Nature

Earth gives us oxygen

Wetlands give us flood buffering

Forests give us oxygen and protect the soil

Crops needs pollination – birds & bees threatened threatens food supply


Haagen-Dazs studying collapse of bee colonies 

The disappearing bee colonies frighten foodmakers. According to Haagen-Dazs, one-third of the U.S. food supply - including a variety of fruits, vegetables and even nuts - depends on pollination from bees. Haagen-Dazs said bees are actually responsible for 40% of its 60 flavors - such as strawberry, toasted pecan and banana split. These are among consumers' favorite flavors.
"We use 100% all natural ingredients like strawberries, raspberries and almonds which we get from California. The bee problem could badly hurt supply from the Pacific Northwest," the brand director said

Somebody has definitely pressed the green button

WHERE IS THIS COUNTRY COMPARED WITH OTHERS?

EU



Target of 20 per cent renewable energy by 2020

United Kingdom


Targets – 60% reduction in CO2 by 2050 – People want more


London target – 60% below 1990 by 2025



Plans already in place for offshore wind farms to provide 8 gigawatts of 


power will be massively increased to 32 gigawatts by 2020 - enough 


energy to power every home in the country.

British Hospitality Association has been urging hoteliers to begin greening their properties in advance of anticipated regulation. Better be prepared and have tested the waters.
Germany

Cabinet approved an ambitious $4.4billion plan aimed at cutting Germany's greenhouse gas emissions by 40 percent by 2020.

The second goal of the new energy package is to increase the percentage of Germany's energy consumption that comes from renewable sources from 14% to 30% by 2020. 
France


One of the lowest levels of CO2 in Europe, one third of the US average
British Columbia


Carbon tax on gasoline

Japan


Reduce by 60% the amount of garbage generated by Japanese 
citizens and businesses by 2015


Tie and jacket story – investment negligible other than PR
US



No Federal Action




Vehicle fuel consumption in 2008


Left to states and cities - Mayor Nickels initiative (>850 cities)
WHAT ARE THE DRIVERS OF CHANGE?
· New consciousness

· Books, media, Inconvenient Truth

· Health consciousness

· People want clean, safe food

· Organic food (uncontaminated)
· Medicines found in drinking water

· Katrina 

· Atlanta water shortages (next wars will be over water)

· Al Gore new campaign

· Presidential candidates

· EPA and Green Meetings
· Little things mean a lot

· Radiohead

· Night lights – 40% leave lights on - $60 wasted energy – 6 -12 month ROI

· AAA 3 diamonds above night lights

(Show Global Warming Slide)
If not sold on Global Warming:

· Cleaner air and water

· Healthier environment for our kids and seniors (asthma, pulmonary disease)

· Saving our resources – less energy means building less power plants

· $100+ oil, $4 gasoline 

· Less dependence on foreign often unstable fuels

· Less junk in landfills

· In essence, a cleaner, healthier, and safer environment for tomorrow.

· And greater profits today!

SUSTAINABILITY

Sustainability means “development that meets the needs of the present without compromising the ability of future generations to meet their own needs.”





     World Commission on Environment & Development

Leave the world better than you found it, take no more than you need, try not to harm life or the environment, make amends if you do.











     Paul Hawken

WHAT ARE THE TRENDS, BOTH IN OTHER INDUSTRIES AND HOSPITALITY?
PROOF OF THE TREND

Tremendous growth of:

Whole Foods

Farmers’ markets

Wind farms

Solar farms
Hybrids – initially just Toyoto and Honda, now all the major car companies. 
Articles in periodicals as diverse as USA Today, National Geographic, Travel & Leisure and Vanity Fair, Time, Newsweek, USA Today, The Economist. 

· Yahoo


· Yahoo! going carbon neutral in 2007 is like taking 35,000 
cars off the road for a year … or turning off the power on the Las Vegas strip for two months. Or shutting off the electricity in all San Francisco homes for a month.

· Enterprise, Hertz, and Avis – 40% – 64% of fleets getting 28 mpg or better.

· Newscorp – Fox News, Wall Street Journal, and more
· Become carbon neutral by 2020

· Timberland –become carbon neutral by 2020

· Marks & Spencer

· Become carbon neutral by 2012

· No waste to landfill

· Sustainable sourcing

· Improve lives of people in supply chain

· Help customers/employees live healthier lives

Why Hotels?


Part of 2nd largest industry in country (tourism)


48% of all GHG come from buildings


Historically an industry with huge waste

Opportunity to influence many others


Reduce costs/increase revenue
WHAT IS THE HOSPITALITY INDUSTRY DOING?
· State certification (with on site inspection) programs CA, FL, MI 


· AH&LA Engineering & Environmental Committee

· J.D. Power Study Gauges Awareness of Environmental Programs (in hotels)

 07/24/2007

     “Since conservation is such an important issue globally, it is vitally

      important that hotel properties actively market their eco-friendly

      offerings and make them easy to recognize and participate in,” says Linda

      Hirneise, executive director of the travel practice at J.D. Power and

      Associates. “Offering green programs is a win-win situation for both hotel

      guests and hotel operators. Guests are increasingly looking for these

      types of offerings, and hotels are finding that going green actually saves

      money.”

I wanted to provide you with at least one example of a hotel that has implemented, measures, and publishes its environmental results. Not possible. So here are examples of individual successes at a variety of hotels.
· Average hotel as much as 30 pounds of waste per room per day, and washing one pound of room linen takes approximately two gallons of water (AHLA)

· Reuse linens and towels during their hotel stay saved an average of 11 to 17 percent on hot water and sewer costs involved in laundering operations at each hotel.

· A Seattle hotel installed a Direct Injection Ozone Laundry System which enables hotel laundry departments to reduce chemical costs and water and sewer bills by 40 percent

· Hotel with about 400 rooms replaced lighting with CFLs - estimated annual savings of $89,784 and total cost of our lighting retrofit was $62,609. Eight month payback and an ROI of 143% in our first year alone.

· One hotel received so much publicity for their comprehensive approach to sustainable hotel that they have gained $3 million in revenue in 3 years. Reduced utilities year over year by 25%. Savings in garbage by recycling, conservation – diversion from landfill gone from 8% to 70% in 3 years. Savings on hauling costs.

· Another hotel, in six months, installed new energy-efficient equipment -

HVAC central plant, variable primary chilled and condenser water pumping systems, efficient hot water system, booster pumping system, sewage ejector pumping system, upgraded lighting for common areas, and a new energy management control system – 

Over $100,000 in increased operating cash flow plus unspecified tax benefits
as a result of energy-efficiency savings with zero up front capital investment due to customized financing package.

WHAT YOU CAN DO?
Begin the process

Pick one of the examples I’ve just mentioned and implement

You are your best kept secret – Be proud of your results and like Marks & Spencer, promote your environmental achievements 


There is very little easy-to-access green info on hotel sites or in hotels (M&S)

WHAT’S IN IT FOR YOU?
Global warming is not a reason panic. It is a significant opportunity.


For profit


For competitive advantage


For positive PR


For management/employee relations


For good community relations

Environmental performance indicators appear to be a good indicator of strong operational performance.  (UBS)

15 – 20% outperforming national stock exchanges (Triple Bottom Line)

CONCLUSION
I congratulate the board of the Seattle Hotel Association for putting on this symposium. And I congratulate all of you for attending.

This is exactly the right time. 

You are poised at the intersection in time of a tipping point in public awareness where living green and demanding green is going mainstream and where the desire, the technology and the products to do so are all coming together. 

THANK YOU.
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